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Presentation purpose

SS innovation

— how do | influence:

ieve objectives we need to get beyond data-speak:
‘. * This is not ut entities, attributes, tables, columns,
~cardinality, data models, frameworks

* It is about creating, exposing, and leveraging “assets” to
propel the business
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Or security & privacy
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« Data governance;
 And so on
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somposition of an authoritative asset

Data Layers

of an asset:
ly mapped to the authorltatlve physical implementation
ritative physical implementation:

d process is clear
two items are NOT the asset...

Issing? The ability to easily consume!

Leverage Service Oriented Architecture: SN3a=sntopassently

» Present a business-facing definition;

* |Insulate the application from “complexities”;

* EXpose a capability consistently to multiple audiences for
maximum utility




AUthoritative asset consumption

“‘common’” data Business Concept

gely redundant, relatively static,

e business version of the data;
“authoritative physical data store”;
 Define necessary operations;

» Construct the service;

» Test / refine / repeat / SOCIALIZE.




Expected benefits

led through:

nefits:
s from technical complexity
olution delivery time-to-market
anaged data replication
sumption
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gets the win:

ined “business concepts”
pts to authoritative physical

ocess operations on the data
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Ing the culture

om status quo

d that there is nothing more difficult to achieve, nor more doubtful of success, nor
ndle, than to initiate a new order of things.”  Niccolo Machiavelli, “The Prince”
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